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Study course abstract

The course is designed for students of the academic bachelor program “East European
Culture and Business Relations”. The aim of the course — to acquaint students with the
modern view of the world of communication in its most important manifestations
(economics, politics, social life, science, art, everyday culture); expand and consolidate
language skills in the corresponding discourse Russian communicative culture.

Course plan
Course structure: lectures — 16 hours, seminars — 16 hours

Themes of lectures:
1. The concept of “information society”.

2. The concept of “post-industrial society”.

3. Techno-centered and culture-centered approach to information and communication.
4. The network nature of the information culture.

5. Symbolic nature of the activities in the information society.

6. Virtualization life as a particular culture of the information society.

7. Development of “post-economic” values.

Seminar Topic:

1. Exposure to personal factors on process of the development of culture of
the information society (“demassification” and “personalization”).

2. The nature of the information society as a product political culture.

3. Analysis of the specific processes of the modern economical discourse.
4. Analysis of the specific processes of the modern political discourse.



5. Analysis of the specific processes of contemporary social discourse.
6. Analysis of the specific processes of contemporary cultural discourse.

Independent work of students:
Preparing and conducting the debate on the topic “The logic of the development of modern
cultural and information flow: impasse or a breakthrough to a new level”.

Learning outcomes

Assimilated the course students

m demonstrate an understanding of the logic of development of the main cultural and
information vectors of the modern world,;

m are able to independently analyze and compare specific phenomenon of cultural and
socio-political life of our time;

m are able to apply theoretical knowledge in the evaluation of specific phenomena of
cultural and socio-political process and explain it in Russian;

m are motivated to work independently in the field of improvement and expansion of
vocabulary needed for cultural and information communication

Requirements for awarding credits
Lecture and Seminar attendance (50%). Passed examination (diff. Test) - 50%

Course content

Communication processes in post-industrial information society 8 L
Discourse analysis of modern political, social, social communication process 8 S..
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